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Reed Elsevier is a world leading provider of professional information and online workflow 
solutions in the Science, Medical, Legal, Risk Information and Analytics, and Business sectors.

Based in over 200 locations worldwide, we create authoritative content delivered through market 
leading brands, enabling our customers to find the essential data, analysis and commentary to 
support their decisions.

Our content and solutions are increasingly embedded in the workflows of our customers 
making them more effective and Reed Elsevier a more valued partner.

www.elsevier.com
Elsevier is a leading provider of scientific, technical and medical information and solutions. 
The Science & Technology division is the world’s largest global academic journal publisher, 
producing over 200,000 new research articles in some 1,100 journals every year, with 
ScienceDirect, its flagship electronic product, accessed by over 11 million users. The Health 
Sciences division publishes over 700 journals and 2,000 books and clinical reference works 
annually and offers an extensive portfolio of online tools in education, practitioner reference  
and point of care.

www.lexisnexis.com
LexisNexis is a leading provider of legal, tax, regulatory, risk information and analytics, 
and business information solutions to professional, corporate and government customers 
worldwide. LexisNexis provides authoritative content through trusted market leading brands 
which, enabled by technology, offers online information solutions increasingly integrated within 
the customer workflow. In risk information and analytics, LexisNexis assists customers in 
managing risk through identity verification, insurance risk evaluation, employment screening 
and fraud prevention.

www.reedexpo.com
Reed Exhibitions is the world’s leading organiser of trade exhibitions. Through strongly branded, 
highly targeted events, Reed Exhibitions provides the forum for exhibitors and attendees to do 
business, develop contacts and gain industry insights. Every year there are over 470 events in 
37 countries, bringing together over seven million active event participants worldwide. With 
over 2,700 employees in 38 offices around the globe, Reed Exhibitions serves 44 industries 
worldwide.

www.reedbusinessinformation.com
Reed Business Information is a leading global provider of information and marketing solutions 
to decision makers and professionals. Its portfolio of market leading brands makes it the 
preferred communication partner across a range of markets from agriculture to technology. 
Reed Business Information publishes over 400 business-to-business magazines, directories 
and newsletters; it provides access to over 200 online communities and produces an increasing 
number of job sites, lead generation, data and other online services.

Our business
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1	LexisNexis 36%
2	Elsevier 32%
3	Reed Business Information 

19%
4	Reed Exhibitions 13%

Revenue by geography
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1	North America 49%
2	Rest of Europe 21%
3	Rest of world 14% 
4	UK 11%
5	Netherlands 5%
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Our approach to corporate responsibility
Constant engagement with stakeholders, including shareholders, employees, communities, 
governments, and members of civil society, help us determine material corporate responsibility 
(CR) issues. 

Our Corporate Responsibility Forum sets corresponding objectives – encompassing governance, 
people, health and safety, customers, supply chain, environment and community – and 
measures performance against them. It is chaired by the CEO, who has Board responsibility 
for CR, and involves individuals representing all key business functions and divisions. The CR 
Director engages with the Reed Elsevier (RE) Management Committee and Board on an ongoing 
basis. All feedback is incorporated into our CR activities.

Engaging others
Networks of colleagues throughout RE contribute to CR: Community Champions; 
Environmental Champions; the Socially Responsible Supplier group; customer service teams; 
works and staff councils; the HR Management Council; legal colleagues; and the RE Accounting 
Services, Internal Audit, and Communications departments, among others. 

We actively support sector and inter-industry initiatives that advance CR. We serve on the 
steering group for the Media Corporate Social Responsibility (CSR) Forum, working closely 
with media industry peers including United Business Media, the BBC, BSkyB, Yell and Turner. 
In 2008, we contributed to a report on stakeholder views, which highlighted responsible 
advertising, transparent editorial policies, and balanced output as issues increasingly important 
for media companies. 

We serve on the steering group of the London Benchmarking Group, helping in 2008 to shape 
their advice on valuing media company community contributions, and are also members of 
Business in the Community, the Corporate Responsibility Group, and the Publishers Database 
for Responsible Environmental Paper Sourcing (PREPS). 

We are committed to transparency through stakeholder engagement. In 2008, employees 
shared their views through internal working groups, opinion surveys, intranet resources, ‘town 
hall meetings,’ newsletters and more. We surveyed senior business leaders through the annual 
CR Questionnaire and our legal teams kept us abreast of statutory obligations or those that 
might be introduced. 

We completed numerous CR-related surveys and interviews including the FTSE 100 CSR 
Assurance Survey. We held direct meetings on CR with investor groups like Baillie Gifford and 
VBDO; government through involvement with Respect Table, a sustainability forum supported 
by Margot Wallström, Vice President of the European Commission, and consulted with the 
UK Department for Environment, Food and Rural Affairs (DEFRA) on the Carbon Reduction 
Commitment; worked with NGOs like Earthwatch, the Carbon Trust, Green Standards, and Save 
the Children; engaged with British Standards on their new sustainability guidance, ISO 26000, 
and CR consultancies like Accountability, Eco Network and Best Foot Forward. 

Listening to others also means taking action when necessary. When customers and other 
stakeholders expressed concern over our participation in organising defence exhibitions, we 
made a decision in 2007 to withdraw from the sector. As CEO Sir Crispin Davis stated, “It has 
become increasingly clear that growing numbers of important customers and authors have 
very real concerns about our involvement in the defence exhibitions business. We have listened 
closely to these concerns and this has led us to conclude that the defence shows are no longer 
compatible with Reed Elsevier’s position as a leading publisher of scientific, medical, legal and 
business content.” In 2008, our divestment from the sector was completed. Read more.

RE corporate 
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www.reedelsevier.com/corporateresponsibility08/cr08/Pages/corporate-responsibility-forum.aspx
http://www.mediacsrforum.org/
http://www.mediacsrforum.org/
http://www.lbg-online.net/
http://www.bitc.org.uk/
http://www.crguk.org/
http://www.preps-uk.com/what.php
http://www.preps-uk.com/what.php
www.reedelsevier.com/corporateresponsibility08/cr08/Pages/completes-sale-defence-exhib.aspx

